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With more than 500 mi l l ion  consumers,  the  European S ing le Market  for  products  

and serv ices  provides  many opportunit ies  for  internat ional  t rade.   

I. EUROPEAN STANDARDISATION SYSTEM 
Standards help reduce technica l  barr iers  to  trade,  reduce  

costs,  and fac i l i tate  SMEs'  access to  markets .  

II. BILATERAL TRADE NEGOTIATIONS 
The EU engages in  b i latera l  trade negot iat ions to tack le 

regulatory barr iers  in  th ird countr ies .   

III. PUBLIC PROCUREMENT 
Every  year,  over 250 000 publ ic  author it ies  in  the EU spend 

around 14% of  GDP on the purchase of  serv ices,  works and 

suppl ies .  In  many sectors such as energy,  t ransport ,  waste 

management,  socia l  protect ion and the pr ovis ion of  health or  

educat ion serv ices,  publ ic  author it ies  are the pr incipal  

buyers .  Publ ic  procurement  refers  to the process  by  which 

publ ic  author it ies,  such as  government  departments  or  local  

author it ies,  purchase work,  goods or  serv ices f rom 

companies .   

IV. INNOVATIVE INDUSTRIAL SECTORS 
Key Enabl ing  Technologies  (KETs)  provide the bas is  for  innovat ion in  a  range of  

products  across a l l  industr ia l  sectors .   

KEY ENABLING TECHNOLOGIES 
KETs are a  group of  s ix  technologies:  micro and nano electronics,  nanotechnology,  

industr ia l  b iotechnology,  advanced mat eria ls ,  photonics,  and advanced 

manufactur ing  technologies .  They have appl icat ions in  mult ip le industr ies  and help 

tackle soc ieta l  chal lenges.  Countr ies  and reg ions that  fu l ly  exploit  KETs  are at  the  

forefront of  creat ing advanced and susta inable  econo mies.  

 

Single Market 

EU Single market represents: 

 500 million consumers 

 EU standardisation 

system 

 Bilateral trade 

negotiations  

 Public procurement 

(14% GDP) 

 Industrial sectors 

(enabling technologies) 

 CE Marking 

http://ec.europa.eu/growth/single-market/index_en.htm
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ENSURING A LEVEL PLAYING FIELD FOR KETS 

Europe is  not  a lone in  understanding  the importance of  KETs  and many non -EU 

countr ies have adopted pol ic ies  des igned to attract  foreign investment in  KETs 

which  d istort  the market  for  KETs -re lated industr ies.  T he European Commiss ion 

works  ensure a  level  p lay ing  f ie ld  for  KETs by examining trade pol icy  and 

negot iat ing trade agreements,  and modernis ing state  a id  ru les.  

V. CE MARKING 
Importers  and d istr ibutors help ensure that  only  products  compl iant  with EU 

leg is lat ion and bear ing the CE marking are p laced on the extended S ing le Market  

of  the EEA.  As they are the intermediar ies between manufacturers and traders,  they  

must  have overal l  knowledge of  the legal  requirements and make sure that  the 

products  they d istr ibute or  import  meet  them.  

IMPORTERS 
When import ing from non -EU countr ies,  importers  must  check that  products  fu l f i l  

a l l  EU safety,  health and environmental  protect ion  requirements  before p lac ing 

them on the market .  The importer has to ver ify  that:  

  the manufacturer outs ide the EU has taken the necessary steps to a l low the 

product  to be p laced on the EU market ;  

  the necessary documentat ion such as  the  EU Declarat ion of  Conformity  and  

technica l  documentat ion ;  

  contact  with  the manufacturer  is  poss ib le at  any  t ime.  

DISTRIBUTORS 
Distr ibutors must  handle the product  carefu l ly  and they mustn’t  affect  i ts  

compl iance with EU legis lat ion.  The d istr ibutor  has to know which products must  

bear the CE marking and the accompanying  documentat i on.  They should  be able to 

ident i fy  products that  are  not  in  compl iance.  

D istr ibutors must  be able  to demonstrate to nat ional  author it ies  that  they:  

  have conf irmat ion from the manufacturer or  the importer that  the necessary 

measures  have been taken;  

  are ab le to ass ist  nat ional  authorit ies  in  their  ef forts  to  receive the required 

documentat ion.  

I f  importers  or  d istr ibutors market  the products  under their  own names,  they take 

over the manufacturer’s  responsibi l i t ies.  In  th is  case,  they must  have suff ic ient  

informat ion on the des ign and product ion of  the product  because they  wi l l  be  

assuming the legal  responsib i l i ty  when af f ix ing the CE marking.  

 

http://ec.europa.eu/DocsRoom/documents/5830/attachments/1/translations/en/renditions/native
http://ec.europa.eu/growth/single-market/ce-marking/manufacturers/index_en.htm

